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Sportradar at a
glance



About us ?

Driving deeper sports engagement worldwide
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Sportradar

Company & Product Setup

Products

Sports Entertainment

Live Streaming for Bookmakers
(,LAVY); both online as well as for
land-based Operators

Marketing Services
(,Sportradar ad:s")

Services for (online) Publishers
& LAOLA1.at

Online Streaming Platforms
(,Sportradar OTT")

Starker Osterreich-Bezug:

e Biliros in Linz & Wien
e 400 MitarbeiterInnen -

hochst qualifiziert

GroRter Standort von SR
(ex data coll.)

Betting & Gaming

Odds and Data Services
(PreMatch Odds, Live Odds, API
Data, etc.)

Managed Trading Services
(,MTS")

Betting Entertainment Tools
(Widgets, Match Tracker, etc.)

Virtual Gaming Solutions

Sports Solutions

Integrity Services for
Federations, Leagues and
Clubs

Automated Production
Services

Web Services for Sports
Right Holders (Websites,
Apps, CRM Systems, etc.)

Key Locations

Vienna
Munich
London
New York

London

Ljublijana

Bremen

Las Vegas

Data Collection: Minneapolis,
Montevideo, Gera, Tallin, Manilla

New York
Melbourne
Vienna




JepediJdods

Industry trends, conclusions,
why efficient user
acquisition is important and
what to do about it



0
O
=
c
1
0
Q
0
1

Market Data

Global Sports Betting Market is set to grow by
6,4% p.a. from 2022-2025, growth rate from 2016-
2019 was 7,55% p.a.

European Total Sports Betting Market is set to
grow by 5,0% p.a. from 2022-2025, growth rate
from 2016-2019 was 8,12% p.a.

European Land Based Market is expected to
grow below inflation (i.e. 1,5%) from 2022 —
2025 after having grown by 4,75% p.a. from 2016
— 2019

Both growth rates of European Interactive Sports

Betting Market as well as Global Interactive Sports
Betting Market from 2022-2025 is expected to be
below growth rates from 2016-2019 (7,0% vs.
12,3 in Europe; 8,6% vs. 11,9% globally)

Key Growth driver in absolute numbers is North
America where GGR from Sports Betting is
expected to almost tripple from 2021 to 2025
(reaching almost USD 13 bn)
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M&A

Have we reached the next level
of sector consolidation?

Alun Bowden explores the implications of DraftKings’ offer for
Entain and which parties stand to benefit from a potential
takeover

Alun Bowden | 07 October 2021
M Save B Email MR Print «§ Share ) ]
A

If we thought we'd seen the end of the mega-mergers, the US market showed us we were very much
mistaken. Draftkings $20bn bid for Entain sent shockwaves around the sector and would potentially set
anew standard for scale in online gambling, as well as re-centre the balance of power firmly on the
western edge...

BetMGM | DraftKings | Entain | FanDuel | Finance | Flutter Entertainment

GENIUS SPORTS FILES IPO STATEMENT WITH SEC

& 18, 202 5]
® C Snorte files IPO <ta

*https://sportshandle.com/mergers-acquisitions-casino-betting-world/,

Lloyd Danzig, founder and managing partner of Sharp Alpha Advisor, a
firm specializing in sports betting startups, technology, and M&A

“The current product Llandscape is characterized by 1its high
availability of substitute products and negative switching
costs. M&A 1s the most efficient mechanism by which industry
stakeholders can achieve vertical integration and product

differentiation™*

Buzzwords don't
help you scale!

CASINSBEATS

Entain closes Bet.pt and Enlabs
purchases to continue growth strategy

a

= BUSINESS LEAGUES FINANCE LAW  MEDIA  VALUATIONS TECH PERSOMALITIES EVENTS

Sportico

The Business of Sports

HOME / BUSINESS / SPORTSBETTING

DRAFTKINGS MAKES TAKEOVER BID
FOR ENTAIN

-

BY EBENNOVY-WILLAMS [¥]  September 71, 2071 10263m

fo»v t 2 +

HOME / BUSINESS / FINANCE

BETWAY SPAC DEAL NEXT STEP IN WORLD
BETTING BRANDING

BY BRENDAN COFFEY [+]  June's,20215:55am f v

)
«»

EVOLUTION TAKES FULL CONTROL OF NETENT

¢, TRIFECTA

Directory Get Listed About Us Contacf News

BETTER COLLECTIVE CLOSES $240M ACTION NETWORK ACQUISITION

4 News / Published 31 May 2021 / iGaming News

Better Collective has closed its $240m acquisition of the Action Network, the largest deal
in the super-affiliate’s history.

The deal was announced at the start of this month. Of the $240m price, the vast majority acy BETTER
will be paid in cash, alongside $11.4m in new Better Collective shares, issued at a price of COLLECTIVE
SEK231.35 per share. Of the cash payment, $10m is deferred.

“We are excited to finalize the acquisition of Action and to formally welcome its



https://sportshandle.com/mergers-acquisitions-casino-betting-world/

Regulation & Licencing
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Constant changes in
regulations in established
markets

New Markets going from
black/grey to regulated
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Key Market Trends

Ongoing Growth in Global Sports Betting New, large Markets opening up on a
Market — but slowing down global basis

Sports Betting Business is further and Further Market Consolidation through

further digitalized increased M&A & public market activities

Further Licencing/Regulation Consequence:
Requirements in established Markets Need for increased EFFICIENCY
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What

Top-line

,,,,,

Operations

Cost

are your top 3 priorities to improve your business?

Customer acquisition
Marketing & branding
Customer retention
Cross-selling

Improve VIP programs
Customer intelligence
Regulation & compliance
Coverage

Risk management
Odds management
Efficiency of marketing

Cost of operation

50
35
35
25
20

10

BOSTON
CONSULTING
GROUP

(in % of respondents)



Global GGR advertising and marketing spent accounts for ~25% of different
betting operators’
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€30B p.a. Of which (%) BE
onsorin . .
GGR f[?': onllge/ Sponsoring 36.22 2.72
maobDIle an ~€7.5B .
retail sports S o <pent on marketing Affiliate 10.49 786
. ~LI/0 and advertising by .
betting betting operators Classic 31.90 2.39
every year _
(Regulated and grey markets; Digital 21.39 1.60
Excluding gaming, lotteries,
poker, casino, horseracing)
Source: H2 Gambling Capital; BCG analysis L\\—y 20

- There 1s significant opportunity in optimizing
digital marketing channels!
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The Challenge - Solve ,,Attribution

A user sees a billboard or
watches TV and sees the ad of a
sports betting company...

...he surfs the internet, is
profiled as being male and
sports interested and thus gets a
sports betting video ad...

Google

...because he likes what he
sees, he searches Google for
the best welcome bonus for the
operator he has seen an ad
for...

New Customer Offers

...he keeps on surfing and gets
exposed to numerous formats of
ad banners as we understand he
is sports interested...

...through google he lands on an odds
comparison website and clicks on the

NOW, who will be made operators site as he gets an additional

bonus there!

wresponsible” for the
,conversion“?



The Challenge - Buy Advertising
Spaces data driven & efficiently

Digital Media Buying US 2021 by Digital Media Buying in European
purchasing model: Bookmaking Industry:
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95%

Source: Statista Source: Sportradar
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The Challenge - Personalization

T¥rogramm  Statistik-Cemter  LiveTicker  Video-Center Uoumens - 2o [BY

FUSSBALL ~ WINTERSPORT ~ MOTORSPORT  SPORT-MIX  SPORTWETTEN  SPORTPITCH nex

UNENTSCHIEDEN

E Top 20 seit 2001: Das sind oy .
0FB-Rekordspic
% = v Weltmeister Lewis Hamilton fahrt beim GroBen Preis der Tirkei in Istanbul mit einem neuen FAROER
in seiner i i
. 12.00

Das gab die Formel 1 am Freitag wahrend des ersten Freien Trainings bekannt.

Der britische Mercedes-Pilot muss damit eine Strafe von minus zehn Platzen in der Startaufstellung
auf sich nehmen, weil er die erlaubte Anzahl von drei pro Saison Uberschritten hat.

Brum
Das st Salzbarg-Talent Luka Reischl

& erationst
Barca boffte, dass Messi “gratis spielt”

PAS LEBEN IST El SPIELS

D20
Vereinzios! Was wird suz Jimmy Hoffer?

9 sonstiges

https://www.laolal.at/de/red/motorsport/formel-1/news/lewis-

hamilton-kassiert-startplatzstrafe-im-istanbul-gp/

VS.

Watch Pelicans vs.
Trail Blazers: How to
live stream, TV
channel, start time for
Tuesday's NBA game

Raptors push winning
streak to 15 games,
spoil D'Angelo
Russell's debut with v
Timberwolves Pelicans « Trail Blazers

.

BET $10 WIN BET $10 WIN
Raptors # Timberwolves $8o sz 50

New Customer Offer Bet $1

Both Teams To Score Singhe bets caty. Cannot be wsed on Ty
enhanced marets. TECs apply. sanrh e
in the first 10 minutes Win - =
and Raptors to win $100
This Tuesday, the New Orleans Pelicans
Sngle Dets oty Cannot be wied on -
echanced madosts. TECsapply. 0L W0 are hoping to patch up tr les ina
defense that has allowed an average of
That score is hardly surprising In context ~ —
The Roptors have had the NBA's bost

onse since the streak began In scoring

18,3 points per 100
Thew defense hasn't

d either. Tralling only the |

and 1S ranked fourth in

Increased interaction rate by
up to 30%!


https://www.laola1.at/de/red/motorsport/formel-1/news/lewis-hamilton-kassiert-startplatzstrafe-im-istanbul-gp/

3 Things to take away
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1. In Marketing, there is presumably the biggest
opportunity to increase efficiency

2. In order to improve Marketing Efficiency,
understanding and measuring Attribution in
the right way is key

3. Data based, automated acquisition of
advertising spaces and increased
personalization can increase performance and
thus efficiency significantly
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Thank you




